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= Methodology

= Results

comparison confirms that Austria is a touris
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WIFO B The Regional Perspective

= Motivation and
research agenda

= Tourism demand and benefits are unequally distributed across Austrian
regions

No. of overnight stays by NUTS 3 region, 2013 Overnight stays per capita by NUTS 3 region, 2013
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WIFO B The Regional Perspective

= Motivation and
research agenda

= Winter tourism is more regionally concentrated than summer tourism:

No. of overnight stays by NUTS 3 region: No. of overnight stays by NUTS 3 region:
Winter 2013/14 (Nov-April) Summer 2013 (May-October)

NUTS 3

0
500,000
700,000

,200,000
,300,000

VIV IVIVIV

N
oo

Total of 66,5 mio. overnight stays Total of 64,5 mio. overnight stays



= Methodology = Results

tent can observed differences in growth of over
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= Results
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= Results
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WIFOBR A Dynamic Shift-Share Regression

= Methodology

=  Application of dynamic regression shift-share analysis [Berzeg (1978),
Stockman (1988), Patterson (1991), Costello (1993), Marimon - Zilibotti
(1998), Maoller (2000) and others]

= Equation to be estimated:

e(o,r,t) = [Sh(o+ Bm(o,r"‘ Bb(t Bf(o,t + Bg(r.t

e growth in the number of overnight says

@ timeinvariant tourism trend in origin o shared by al regionsr (e.g.higher growth of Chinesevs.Germanvisitors)
@ timeinvariant specific to origin oand regionr
(e.g.traditional demand patterns - Dutch guests concentr ated in Saaalbach - Hinterglemm)
@ pure time effect shared by al regions(e.g.bus ness cycle effects)
m fixed time- origin effect shared by al regions(e.g.deval uation of Russian Rubel)
@ region specific timeeffect for al origins (e.g. natural disaster inoneregion)
w idiosyncratic disturbance, orthogona to all other effects(i.i.d. error)
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= Methodology = Results

from perfect multicollinearity
d of taking individual regions/origins as reference

tions on the coefficients of the independent variak
sed such that all different effects are orthogonal to
hus independent

>NCe groups = averages over regions, points in tim

oy weighted OLS in order to deal with the proble
J-in-the-midlands”




W| FO . Restrictions

= Methodology

R -0 Coefficients [3,y; y measure the deviation in regional growth of overnight stays of origin o fromthe
Z Pror) = national (i.e. average) growth path with respect to visitors of the same origin.

O 5 . Temporary origin-specific deviations from the trend with respect to visitors from origin o at timet
; Ve average out over visitors fromall origins.

2 By =0 For each origin o, these deviations are al so assumed to average to zero over time.
t=

.
2 Bywny =0  Deviationsof theregional from the national business cycle average to zero over time.
t=

R
2 By =0  Foreach pointintimet, cyclical deviations cancel out over dl regions as well.

.

2 Bor =0 National cyclical movements are defined as temporal deviations from the national growth trend.
t=



= Methodology = Results

eters are used to calculate some indicators

rowth rate ;.. equal across all regions:

Cirt (ot) = Bh(O) + Bb(t) K Bf(o,t)
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= Methodology = Results

assessing the positive or negative influence

1: regional visitor group of origin o developed be
ted on the basis of national effects: the actual ti
e the hypothetical one.

1: region-specific factors exerted a positive influe




WIFO B Data

= Methodology

=  Data on overnight stays by NUTS-3 regions and countries of origin of visitors
on an annual (1995-2013) and bi-seasonal basis (winter 1996/97 — winter
2013/14 and summer 1995 — summer 2013)

= 10 country groups distinguished (Austria + 9 foreign country groups)
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Culinary Art & Wellness
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Actua

= Methodology = Results
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= Results

osition / development of different regio
eeds to be explained

analysis with W as depend variable to shed li
ts of regional competitiveness
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